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The 
Department 

of Health 
Trust Fund 
Programs

Tobacco Cessation Services
• The Hawaii Tobacco Quitline (HTQL) – A tobacco 

cessation service 
• The HTQL Communications and Marketing Program
• My Life My Quit Media Campaign
• The HTQL Services Evaluation Program
• The HTQL Media Evaluation Program
Youth Electronic Smoking Device (ESD) Prevention 
Campaign
• Escape the Vape (ETV) Youth Media Campaign
• The ETV and MLMQ Media Campaign Evaluation



HTQL Communications 
Update



HTQL 
Communications 

Strategy
Goals for 2022
• Shift from Priority Population 

to General Population focus 
to increase overall 
enrollment

• Modify the marketing mix
• Goal: 1.4% promotional 

enrollment reach



HTQL Communications Channels



Media Tracks
• Highlights for 2022
• Late start due to contract 

renegotiations

• Shift to more traditional TV 
and Radio

• Healthcare Professional  
Campaign complements the 
eReferral initiative



Healthcare Professional Campaign 

Source: Professional Data Analysts



Healthcare Professional Wallboards



HTQL Performance
Enrollment Reach of .81% is below the goal of 1.4%

• Pandemic – all Quitlines are recording lower 
enrollments

• Transition issues to NJH
• Media mix

Our plan to increase enrollments
• Shift target from Priority Populations to the 

broader general public
• Shift the media mix
• Increase provider referrals
• Enhance the customer online journey



Increased HTQL Enrollment 

Source: Professional Data Analysts (September 2022)



Escape the Vape 
Communications 

Update





ETV Communications Channels



Escape the Vape
Media Tracks

• Highlights for 2022
• Late start due to contract 

renegotiations

• Staggered Media Packages 
(MP)

• Test new channels



Escape The 
Vape 
Performance

• Very Successful Two Years 
• Goal: Reach 50% of teens
• 90% of teens reached by 

ETV
• 78% of teens agreed the 

ad gave them sufficient 
reason not to vape

• 94% felt that the ads were 
believable

• Next Step
• Tweak media channel mix 

to test reaching specific 
populations



My Life My Quit 
Communications Update



My Life My Quit 

• Youth Cessation Program
• National Jewish Health national program
• For youth 17 years of age and younger
• Phone, Online, and Text-Based services
• No NRT
• Confidential
• Hawaii-Based Coaches Trained to work with Youth

• Next Steps
• Very new to Hawaii (and nationally)
• Testing media and community outreach



MLMQ Communications Channels



MLMQ
Media Track

• Highlights for 2022
• Test new channels

• In-school posters
• Laying the groundwork to 

build the brand



MLMQ Strategic Outlook  
• 2022 Program

• Research other state youth cessation initiatives
• Build partner awareness and linkages

• 2023 Next Steps
• Separate from HTQL media budget
• Increase promotional budget to build awareness and 

develop the brand
• Build community partnerships



MLMQ National Enrollments
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Source: National Jewish Health



Overall Strategic 
Outlook for 2023

Strategic Communications Summary

Cessation
• Continue the current HTQL Communications 

Strategy 
• Look to fine-tune the current marketing channel 

mix
• Separate the MLMQ and the HTQL marketing 

budgets
• Build the MLMQ brand
Youth ESD Prevention Awareness
• Continue the current Communications Plan.



Mahalo



View the “Serious Cough” and  “Broken 
Immunity” Flagship Videos, if time permits
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